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NUMERO DE ESTABLECIMIENTOS POR RAMA DE LA INDUSTRIA EDITORIAL
Y OTROS RELACIONADOS

Editoriales registradas en la Cimara Nacional de la Industria Editorial

a) Editores de Libros

b) Editores de Revistas

¢) Editores de Diarios

d) Distribuidores de Libros
¢) Distribuidores de Revistas
f) Editores de Mfisica
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EMPLEOS GENERADOS

En México la industria editorial proporciona muchos empleos que van desde los de
reportero, traductor, ilustrador, redactor, fotografo, hasta los de formador, prensista, y en-
cuadernador, tan solo en el aspecto de produccion. En el campo de la venta y difusién, in-
terviene el personal de libreria, de promocion de venta en la calle v de biblioteca, que cierran
el gran circulo de la produccion y uso de libras, revistas y diarios.

NUMERO
(EMPLEOS DIRECTOS)

Léitoras de poblicesiones

ey Filicoras do libros periodic s Total

1950 a7 28y 36 727

196, e vl 38125

1987 PR 26 520 35890

(G2 1. _mestre ol ” 25200 34 096

1963 L - 863 . 24 457 33 091
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la varieida de brmembrosla oo clow 3 ehan

En estas cifras no se incluyen aquellos trabajos que se controlan por obra (free lance) y
que corresponden a disefiadores, ilustradores, caricaturistas, dibujantes, fotografos, arreglis-
tas, etc., actividades, ¢stas que por su naturaleza creativa son reflejo de nuestra cultura y ma-
nera de ser. Que ademds de crear personajes exaltan a través de la recreacidn nuestros este-
reotipos nacionales,

Ademds, la actividad editorial se nutre del trabajo intelectual y cientifico y a la vez, lo
alimenta. En México existen aproximadamente mas de /0 000 escritores registrados. Las
futuras generaciones, gracias a los avances de nuestra industria editorial, no tropezardn para
dar a conocer su pensamiento y su sensibilidad, con los obstaculos y limitaciones de genera-
ciones anteriores.
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Perigdo Num. di Titulos Lroutecion
Covicopto consi-' ado s da . al
[ LIBROS -
wicicies 1983 3500 10 000 000
1983 6 000 25 000 000
L8 1983 390 11 500 000
Lrxios pare fa T nze
Libwos di ‘0 srimarias producidos por
oo 2 (lexto s fuito) 1983 93 500 000
Lhosc: 1 iznmzar ‘faa o
{s 7 uci - por la industriz ditorial
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La produccidn editorial mexicana se enfrenta a varios retos importantes:

17 El vertiginoso crecimiento de nuestra poblacién demandard en corto plazo una ma-
yor cantidad de publicaciones.

2° En la medida en que nuestra poblaciébn aumente su capacidad critica demandard
también mejores calidades, en lo tocante a contenido y disefio grifico.

37 La sana politica tradicional de México, de mantener sus puertas abiertas a todos
los flujos de publicaciones y corrientes de pensamiento, ha obligado a la industria
editorial mexicana a enfrentarse a la creciente competencia internacional que cada
dia compite con mejores recursos en nuestro propio mercado.

4% El Estado Mexicano también participa y compite en la produccién editcrial nacional
a través de la Comision de Libros de Texto Gratuito y otras Secretarias de Estado.
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BALANZA COMERCIAL
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11 Feria Naciona! del Libro Cientifico y Técnico
Fecha: del 17 al 22 de septiembre de 1984

IV Exposicidén del Libro Médico 1984
Fecha: del 23 al 31 de octubre de 1984

VI Festival Mundial de la Lectura
Fecha: 5 al 27 de noviembre de 1984

IV Feria Internacional del Libro Infantil y Juvenil
Fecha: noviembre 1984

Feria del Libro de la UNAM
Fecha: noviembre 1984
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En este vigésimo aniversario de la Cimara Nacional de la Industria Editorial, desea agra-
decer a todas las instituciones que directa o indirectamente han contruibuido a cumplir con
los nobles propositos para los que fue instutuida esta Cdmara:

Asociacién de Escritores de México

Asociacion Nacional de Libreros

Asociacidén para el Fomento del Libro Infantil y Juvenil IBBY
Cdmara Nacional de la Industria de la Celulosa y del Papel
Camara Nacional de la Industria de las Artes Graficas

Centro Mexicano de Escritores

Direccion General de Derechos de Autor, SEP

Direccion General de Publicaciones y Bibliotecas, SEP
Federacion Latinoamericana de FEscritores

Fondo para el Fomento de las Exportaciones de Productos Manufacturados FOMEX
Instituto Mexicano de Comercio Exterior IMCE

Instituto Mexicano del Libro

Secretaria de Educacién Pablica

Secretaria de Hacienda y Crédito Pablico

Secretaria de Industria y Comercio

Sociedad General de Escritores de México

Union de Industriales Litografos de México, A. C.

Unidén de Voceadores
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NATIONAL CHAMBER OF THE MEXICAN PUBLISHING INDUSTRY
(Statistical Data)

Twenty years after its foundation, the National Chamber of the Mexican Publishing
Industry is still a trade institution whose noble purpose is to perpetuate and to enrich the
Mexican publishing activity. '

Publishing, together with motion pictures, radio and television constitute the mass me-
dia. Regarding specifically the publishing aspect, its essential elements are graphic art and
the written word, which enable it to perpetuate human thought and experience, and to con-
vey these as a heritage to fufure generations.

As communication is its main purpose, publishing activity is a vigilant defender of the
freedoms of expression, press and circulation, without which culture would be impoverished.

The fruits of editorial work in a free society are not only a product and reflection of
culture, but also become its main agent, opening paths and strengthening it.

Publishing activity fulfils its communication objectives by transmitting knowledge,
informing about world events, giving notice about the breakthroughs of mankind in all sphe-
res, denouncing, criticizing and correcting; it also makes human life more gratifying and
meaningful, inasmuch as its productions educate, inform, entertain and bring enjoyment to
readers of all ages. For this reason, the Chamber, as a trade institution, is bound to defend,
extend and guaranty the infrastructure of this activity. Moreover, it must protect and
demand respect for copyrights, seek, promote and guaranty the supply and price of the
necessary inputs for the pursuit of its tasks; foster and defend intellectual and scientific
work; seek and stimulate the support of many other institutions also participating in the
gestation and advancement of culture.

The publishing industry, by its very nature, is a promoter and generator of much direct
and indirect emplyment. Hence, it requires the participation of specialists in a wide range of
skills and professions, as wide as human knowledge can be.

Perhaps publishing activity’s noblest task of ail is the discovery, appraisal and fostering
of our national culture’s own values that belong within the extensive framework of universal
culture.

The booms and declines of publishing activity as a whole bring numerous immediate
repercussions on related activities such as bookselling, graphic arts and paper industry, libra-
ries, etc.

Some of these activities are an integral part of the intellectual life of a nation and to a
certain extent reflect the cultural advancement of that country. The development of natio-
nal and universal cultural exchanges revolves around these.

We quote below some figures about enterprises or companies reflecting the importance
of the Mexjcan publishing industry.



NUMBER OF COMPANIES BY BRANCHES OF THE PUBLISHING
INDUSTRY AND OF OTHER BUSINESS ASSOCIATIONS RELATED TO IT

Publishers registered in the National Chamber of the Industry 1018
a) Book publishers 500
&) Magazine publishers 380
¢) Newpaper publishers 52
d) Book dealers 42
e¢) Magazine dealers 24
/) Music publishers 20
Sales points for books 2 600
Booksellers
a) Federal District 700 approx
h) Provinces 1 900 approx
Principal bookselling chains
1) Librerias de Cristal 50  branches
2) Librolandia 40 =
3) Sanborn’s 18 ”
4) Cosmos 16 k5
S) Circulo de lectores 15 ”
6) Conacyt 13 ”
7) Librerias Universitarias (U. N. A. M.) 12 "
8) Gonvill 8 ”
9) Imagen 7 >
10) Carlos Moya 6 ”
11) Tecnologico 6 ”
12) Patricia 6 ”
Departament Stores and Self-service chaing handling sales of books and magazines 400
a) Federal District 175
b) Provinces 225
Principal chains
“urrera, Come i S, el T o¢'. Blinco. 8o 7 g, ..
€. lagsa, Autor .:cados, . 2rcad: U (v acific coust),  Lm Ao 2 fformi
Jiat stores: s .., Hacienda, etc.
Sales poin’. ".. » T A 74 100
— In the Federal District 13 500
«) Stands 1 000
b) A-shaped stands 2500
¢) Newsboys 10 000
— In in: Provinees 60 600
a) < ihdezlers 600
b) 7 ssbovs 60 000
! 236
_y S 3 898
A r o ffseta o 1014
Tooes 2 750
a) ontaining - ore i 300 volumes 2130
"y Contir’ 2z sstha 57 . volun 620
OT1: Lof - datu oo ot : -
S¢ (. “uen T ( bur of h e 1 ablishi - Indu: try, o Inl Ttan A¢ tisTag o a,
W or ez cbar e Craine »oc 7 ry and rectory of 7 ane ’ Repu © o Tud
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GENERATED EMPLOYMENT

In Mexico the publishing industry generates many jobs for reporters, translators, illus-
trators, editors, photographers, as well as type setters, pressmen and bookbinders, only as
for as production is concerned. In the fields of sales and dissemination, the personnel invol-
ved is devoted to bookselling, to the promotion of sales in the street and to libraries, closing
the great circle of production and use of books, magazines and newspapers.

, ,n
Publishers of

Cours Book pudliic s neriodicals Total

1.0 5617 28 110 36 727

1.1 CJhE 29 181 38125

. 304 26 526 35 890

w32 fi . df 5596 25 200 34 096

PR T SV & 14 24 457 33091
: s o8 oy the Dlatiogul O tof v L. dishisy Industry, with data from the Industrial Census of the
cinoat oi wvoe. ming and §oadoes Conntae directiom ¢ Squiistics, and taking into account the variation in
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3 ' ' !
pte . 0 T anual
Tyr boriod Lorher o, titles proeduc ion
! BOOKS
New printings 1983 3 500 10 000 000
Reprints 1983 6 000 25 000 000
Books for children 1983 390 11 500 000

Textbooks for education

Grade sch ] -ibocks produced by

the Zducation ) - kD D free textboolid 1943 435700,
Books f¢ 17z barc second-cyals cavea
(P. ‘uced’ rith..le fcsa Publishing . iusiry) 1982 18 QC 30




The Mexican publishing production faces several significant challenges:

1° The overwhelming growth of our population will demand in the short term an in-
creasing amount of publications.

2° As our population grows, its critical capacity will also demand better quality in con-
tent and graphic design.

3% Mexico’s traditional sound policy, of maintaining open doors to all flows of publica-
tions and currents of thought, has obliged Mexican publishing to face the growing
international competition which with higher resources increasingly invades our
own market.

4° The Mexican State also participates and competes in national publishing through its
Free Textbook Commission. Several State Secretariats have also established their
own publishing departaments with an active production.

The Mexican State, concerned about the low income of our population, attempted to
supply with free basic texts the students of our country. [ts total production is now 93.5
million copies per vear, mainly directed to basic grades of education.

Our country's total student population is approximately 26 million, at different acade-
mic levels, with a yearly increase of 8%.

Mexican publishing houses also participate significantly in the production of school
and college textbooks, and they have been able to provide the student population with the
best works at the lowest possible prices.
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1. NEWSPAPERS

In the Federal District 30 90 000 000
in the Provinces 300 180 000 000
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In its few years of existence, the comic strip or “‘comic”, as it is commonly called, has
played a basic role in the development of reading habits in our country; considered by a
large intellectual sector as a culturally marginal medium, it has not found yet recognition of
its role as a communication medijum.

Its strength lies in the use of pictures as an element that enhances the written word.
It brings to children and teenagers, who as readers favor this medium, a high degree of re-
creation.

“Comics” play, just as cartoons, a significant role in printed communication media.

Like comics, specialized magazines are for a large sector of population a principal sour-
ce of income, and for readers a regularly sought source of recreation.



TRADE BALANCE OF THE MEXICAN PUBLISHING INDUSTRY
Books and Magazines
(Million pesos)

y ! 7
; i Jenuar-. _cember
! fa I Beols § i
nperty 37 23 I, 462 31 5é77 £ Q3 65l o7 365 2322
- — T T} 2 1 A2 Il 747 L83
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As a consequence of expression and circulation freedoms, the Trade Balance has shown
throughout history a negative balance.

In this field, Mexican publishing has achieved significant advances. In spite of the
constant deficit, and thanks to governmental support, Mexican publishing has achieved a
slow reduction of trade deficit in this area.

The current economic depression and exchange scarcity contributed to the decrease of
this deficit.

Cost increases in imported books, as a consequence of our currency devaluations,
together with short supplies, created a vacuum that domestic publishing must fill at the
shortest possible term.

Nevertheless, true challenge to our domestic publishing industry lies in exporting.

In this direction, only a resolute effort toward exports by Mexican publishing will
enable us to obtain the necessary foreign exchange in order to regulate the publications flow
to our country warranting a sound and sustained cultural exchange with other nations.

AWARDS, CULTURAL EVENTS AND NATIONAL FAIRS

Athin the acti v . grams o th . _.n.aal Thar ber ot © o cw. Publiihing, a promi-
nent place * reserved to { 3% Cing #nu effe. - articivetwon © all cull @ . 2n’. such as:
bBL0l pavstivcations, womestic ~nd Fiternaiional bous "t ia ~aipitions, d o7 ctic and
Inte 1ation  Touvendoas. uad representine L fen @t all ents requiring iis rarcticipaiion.

‘e foll - sing o» ' fairs and cihibil oos are Iela in - exico, for the  se ~*=atjon of
teci:n' 2y, s attac i nd cultura ¢ . aimed at all types 7 readers:

International Book Fair Mexico-UNAM
farch 10 to 18, 1984

X11lth Metropolitan Book Fair

July 2 to 24, 1984

[1Ird National Fair of Scientific and Technical Books
September 17 to 22, 1984

[Vth Exhibition of Medical Books 1984
October 23 to 31, 1984

VIth World Festival of Reading
November 5 to 27, 1984



[Vth International Fair of Children and Teenagers Books
November 1984

Book Fair of the National University (UNAM)
November, 1984
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